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     This is Japan GPS Council.  I am pleased to brief shortly the recent trend of GPS applications in Japan.

1.  The Car Navigation Markets in Japan :

     The car navigation markets in Japan continue to grow.  Especially, DVD display has gained popularity and is driving the spread of the car navigation markets through the creation of new demands instead of the replacement demands. 
     Besides, the users of FM-DGPS service have been increased smoothly.  The FM-DGPS loading ratio has come to exceed 50 % of overall car navigation products last year.  As the result, some synergistic effects have come to be observed with the propagation of information contents business, such as VICS (Vehicle Information and Communication Services) which is one of the ITS programs in Japan.  

     VICS is a public service providing road traffic congestion information and route guidance to the car navigation displays through three media, i.e. multiplexed FM broadcasting, wireless and optical beacon link.  VICS Center, the service provider is expanding the service area in anticipation of enhanced demands nationwide.  

     Thus, new mobile-multimedia markets combined with Location + DVD Theater + Telematics are emerging rapidly in Japan, as we can see the above synergistic effects among car navigation, DVD and VICS services.  
     According to report from AV manufacturers, the popularity of DVD in the U.S. as well, is widely current.  So, the car navigation market in the U.S. also will catch up to Japanese in near future.
2.  New Markets Emerging after Turning-off of SA :

     So far, car navigation has been predominant in Japan, but the hand-held product has not been functional in the consumer GPS application markets.  It is likely thought that the positioning accuracy perhaps was not high enough with the hand-held product, in contrast to car navigation where hybrid is feasible with dead-reckoning and map-matching technologies.  However, the market prospect for location business with hand-held products combined with the cellular system has come to be visualized, thanks to the turning-off of SA that has brought up a significant improvement of static positioning accuracy within about 10 meters.  

     Reports on new GPS-related business launching have been on newspapers almost every day since last May.  The recent newspaper headlines are listed here, which appear to indicate speed contests between the public and private sectors.  Of course, the driving force would be the development of wireless mobile phone market and the improved GPS positioning accuracy without SA.  

<Rapid increase of new business>

(1)  ASP for car navigation and man navigation

(2)  Fleet management

(3)  Mobile telematics for car navigation users

(4)  Robotic construction

(5)  Precision Farming

     Future growth potential for these new businesses is not known yet.  But, it would be sure that the turning-off of SA has been contributing much to the enhancement of employment.  We would thank the US Government very much

for its GPS modernization policy and generous contributions to the world GPS community.  
3.  IISC / Tokyo Meeting, “International GNSS Symposium ‘01” 

     Finally I am pleased to inform of our host for Tokyo meeting of the next CGSIC/IISC Asia Pacific.  We are now organizing toward finalizing of overall 

preparations including Agenda Items.  Please come to enjoy Tokyo and to give

us your presentation.  Also please recommend me potential speakers.
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